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UNIVERSITY OF MONTANA CAPITAL CAMPAIGN TOPS S71 MILLION 
MISSOULA -
A $7.5 million gift from the estate of a Billings woman pushed The University of Montana’s 
Capital Campaign - Ensuring a Tradition o f Excellence, over the $71 million mark and helped make the 
campaign the most successful in Montana higher education history.
When the campaign went public in 1993 with a $40 million goal, it was called the most ambitious 
fund-raising effort ever attempted in Montana. Now, at its conclusion, the campaign has far surpassed its 
goal and exceeded the expectations of even its most optimistic leaders.
“While I never had any doubt the campaign would succeed, I am overwhelmed by the outpouring 
of support this University has received from alumni and others who believe that The University of 
Montana’s destiny is to be the state’s flagship university for generations to come." UM President George 
Dennison said.
The $7.5 million gift — the largest ever received by the UM Foundation -- was the estate of Marty 
F. Arkwright, a Billings philanthropist known in eastern Montana for her support of education and young 
people. Arkwright, who died last February, left her estate to UM’s School of Forestry' to augment the 
Arkw'right Conservation Fund, which she and her husband, Stanley, established in 1962 to promote 
conservation and preservation of Montana’s wilderness and natural heritage.
When Stanley, who made his career in the road construction business, died in 1965, his estate
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added to the fund. For the past 30 years it has provided some support for the forestry school’s wilderness 
institute. Beyond designating the estate for their fund, the Arkwrights made no further restrictions on its 
use.
The campaign total made a significant jump from the last official tally of S56.5 million released 
by the UM Foundation June 30, the campaign's official final day. Larry Morlan, executive director of the 
UM Foundation, said there were some sizable planned gifts committed during the summer and cash 
contributions that came in since July.
“Very often, planned gifts take a long time to arrange because of the tax and estate consequences 
involved,” Morlan said. “Because these gifts were in the works for several months and the donors 
intended for them to be part of the Capital Campaign, we felt it was appropriate to include them in the 
total.”
The campaign officially celebrates its $71 million success this weekend with a gala dinner, 
auction and concert on Friday night and a tailgate party Saturday at 11:30 a.m., after the dedication of the 
Prescott House on the east side of campus. Renovation of the historic house, which was designated as a 
campaign priority, was financed by Dennis and Phyllis Washington of Missoula. The $1 million project 
began about 18 months ago and was completed this week.
Campaign gifts came from donors all over the world. Phyllis Washington, the campaign’s 
national chair, noted, “It’s truly amazing that $37 million came from Montana, with its small population 
and few major corporations.”
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